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NAB’s TV Answers
Campaign

Preparing Indiana Viewers for the TV
Repack

@TVAnswers #PlanToRescan



An Initiative of the National Association of Broadcasters

Our Goals

« Educate OTA viewers
 Rescanning is easy

* Provide tools to help stations
» Speak with one voice

* Work with partners to spread the word
« Reach key OTA communities

@TVAnswers #PlanToRescan
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It’s All Local

 Localized nature of repack means
stations must execute viewer
education campaign

* [n-market coordination is important
» Date

* Time
 Broadcaster partnerships i

2

*TV SETS CONNECTED
TO SATELLITE, CABLE
OR OTHER PAY TV
PROVIDERS DO NOT
NEED TO RESCAN

@TVAnswers #PlanToRescan
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Educating Viewers

« Complex process

» Great potential for viewer confusion wa;fh TV for free’
* NAB's tools provide consistent message: with an antenna:
» Plan to Rescan! VEVCE: p|an

e Oy to rescan!

Visit TVAnswers.org

@TVAnswers #PlanToRescan
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Online

« Easy to use website where
viewers can learn which
stations in their area are R R i

m OVI n g a n d W h e n Change is coming to antenna TV.
their local communities and making these changes as easy as possible

V L ] I L] f
g p i loc:
for viewers. Use the tool to the right to find out which stations are moving frequencies and when, and what you

text and email alerts —

* Having accurate data
(rescan days) is critical

Search by Call Letters

@TVAnswers #PlanToRescan
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TVAnswers.org/Tools
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This checklist ensures viewers are prepared for your station moving frequencies as a result of
the recent spectrum incentive auction.

Your viewers will need to know when and how to rescan their TVs. The National Association of
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Spots & JeOPARDUM

. " 7~

* Rescanning video

» Customizable spots in
:60 and :30, English
and Spanish

v

» Spots featuring
syndicated talent

 Radio toolkit

@TVAnswers #PlanToRescan
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Monthly Newsletter

* NAB’s monthly O Niswson I
newsletter keeps you Monthly Repack News

June 2019

(]
I I l fO rI I I e d Of C I l a l l g e S , As we move into Phase 4 of the spectrum repack, there are over 110 stations

scheduled to change frequencies between now and August 2, 2019. Does your

creative services team know about the tools we're providing to help your station

L ] L n L ]
campaign activities and
p g Visit TVAnswers.org/tools for on-air and online tools, including talking points,

sample scripts, automated phone messaging, suggested social media posts
social media graphics and customizable spots that instruct viewers how to rescan

alerts you to new tools

We can help you spread the word about your Rescan Day! Let us know the date
and time you'll be moving frequencies by emailing NABMarketing@nab.org

Quick Links

Tools and Resources | Checklist | TVAnswers.org

Working Together to Spread the Word

n n n
. S I n u p b e m a I I I n As over-the-air viewers across your market experience changes to their digital
channels, it is important to work with other stations in your market to help spread
the word and educate viewers. We encourage you to reach out to general
managers in other stations in your market to spread the word about your

L]
transition date, as well to inform your own viewers about other station moves in
a r e I n l l a O r your market. This collaboration ensures our industry continues to serve every
] local community by delivering the lifesaving information broadcasters provide
You can find viewer education tools like spots, messaging and scripts for
newscasts that can be customized by your team at TVAnswers.org/tools. If you

need anything beyond these tools, don’t hesitate to contact
NABMarketing@nab.org

Let's work together with stations in our market to ensure viewers don't lose
access to their local broadcasters!

KENSS5 to Viewers: Help Less Tech-Savvy Family and Friends

@TVAnswers #PlanToRescan
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Linked Station Sets

A station must move before you can
move onto their frequency, OR your
station must move before another
station can move onto your
frequency, or both

« 28 Indiana stations involved in “sets”
in Phase 6

* Must coordinate with the stations
moving before and after you to
ensure everyone can move by the
deadline

@TVAnswers #PlanToRescan
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How You Can Help

* Tell your creative services team
about TVAnswers.org/Tools

« Use common language

» Share your station’s Rescan Day
with NAB

* Let your FCC regional coordinator
know if you encounter problems

* Tell local, state, federal officials
what's happenmg and educate
civic and community groups

@TVAnswers #PlanToRescan
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Contact us

NABMarketing@nab.org

@TVAnswers #PlanToRescan



