
NAB’s TV Answers 
Campaign

Preparing Indiana Viewers for the TV 
Repack



Our Goals
• Educate OTA viewers

• Rescanning is easy 

• Provide tools to help stations
• Speak with one voice

• Work with partners to spread the word
• Reach key OTA communities



It’s All Local
• Localized nature of repack means 

stations must execute viewer 
education campaign 

• In-market coordination is important 
• Date
• Time
• Broadcaster partnerships



Educating Viewers

• Complex process
• Great potential for viewer confusion
• NAB’s tools provide consistent message:

• Plan to Rescan!
• Rescan Day 



Online
• Easy to use website where 

viewers can learn which 
stations in their area are 
moving and when 

• Viewers can also sign up for 
text and email alerts

• Having accurate data 
(rescan days) is critical



TVAnswers.org/Tools
• The Checklist
• FAQs
• Talking Points
• Banner ads and social 

media graphics
• Scripts
• Letter to local, state and 

federal officials



Spots
• Rescanning video 
• Customizable spots in 

:60 and :30, English 
and Spanish 

• Spots featuring 
syndicated talent

• Radio toolkit



Monthly Newsletter
• NAB’s monthly 

newsletter keeps you 
informed of changes, 
campaign activities and 
alerts you to new tools

• Sign up by emailing 
NABMarketing@nab.org



Linked Station Sets
• A station must move before you can 

move onto their frequency, OR your 
station must move before another 
station can move onto your 
frequency, or both 

• 28 Indiana stations involved in “sets” 
in Phase 6

• Must coordinate with the stations 
moving before and after you to 
ensure everyone can move by the 
deadline



How You Can Help
• Tell your creative services team 

about TVAnswers.org/Tools
• Use common language
• Share your station’s Rescan Day 

with NAB
• Let your FCC regional coordinator 

know if you encounter problems
• Tell local, state, federal officials 

what’s happening, and educate 
civic and community groups



Contact us

NABMarketing@nab.org


